- FAMILY LEARNING

B N INTERACTIVE GALLERIES

Background

IMLS awarded 3 art museums and 2 research institutes a 3-year
leadership grant to find out more about how families use and value

dedicated Interactive galleries in art museums.
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Intergenerational learning In art museums

17 families In 3 art museums over 1 year
Jeanine Ancelet
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Who are the 17 families?

Frequent art museum
visitors

Art & culture appreciators

Some home -school
families

Children range from
toddlers to teenagers

Sites they selected as similar in value

Other
ART
gallery

Symphony Science

Centers

Natural Shopping

Nature Mall
Parks

History
Museum

How do they use the space?

Most of the families visit the collections first and the family galleries last or near
the end of the visit.

Families often take breaks during the middle of the visit to eat lunch, go outside,
and/or just blow -off steam.

Almost all of the families visit both the family gallery AND the collections during a
visit. Only one family never visited the collections.

On average, families spent around two hours in the art museum.

How do they spend their time?
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What do they do during
their visit?

What Is the value?

INSTITUTE of
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Connections & Extensions

Current art

Family stories museum visit Previous art

museum Visit

*We get to spend time together as a family

*As a parent | get to watch my child grow and develop

*We learn about each other and how we learn

* My child will grow to appreciate and value art and culture
* We develop and improve our art  -making skills

* We make family memories

* My child can be creative and express her personality
* My child develops a sense of independence

*We gain new perspectives

* We find inspiration ditis a place for wonder and imagination

We get to use materials that areno

at school

School or Other
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Hobbies Pop culture history, math,
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fsave and present artwork created in family
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fart made at home influenced by art museum visit
fshare memories from visit with other friends and
family members
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For further information

Please contact jeanine@audiencefocus.com

More information on the project, along with a practitioner
toolkit will be available online beginning Fall 2010 at
www.familiesinartmuseums.org

Our literature review, Family Learning in Art Museum Interactive
Spaces was recently published in the UK journal, Engage d issue 25.
A full text copy is available online at:
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